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So you want a website…


We have put together the questions below to help you develop an initial written brief or to simply start the process of exchanging ideas and recommendations. Simply answer the questions below and from this we will be able to put together some proposals for you. In some cases we will also require a meeting to discuss your answers.

About Your Business
Q1. What is the background of your business? Who are you ? How long have you been trading? Etc Etc
Insert your answer
Q2. What products or services do you offer?
Insert your answer
Q3. What makes your company/offer/product unique and differentiated ?
Insert your answer

Q4. Who are your competitors?
Insert your answer

Q5. Who are your target customers / clients ?
Insert your answer

Q6. Have you any existing marketing collateral?

Insert your answer

Q7. Are you happy with your company’s brand and identity? Do you employ a design agency that work on this for you? Can we liaise with them if required ? Can they supply us with artwork (logo, fonts, colours, guidelines)? 

Insert your answer
Q8. Who are the main contacts within your company that will be involved in this project? Please submit their contact details. Who is the ultimate decision maker ?
Insert your answer

About Your Website
Q9. Do you currently have a website ? If so what is the URL ?

Insert your answer
Q10. When was this site built/last redeveloped ?

Insert your answer
Q11. If you have a website do you know where the web address is registered?

Insert your answer
Q12. If you have a website do you know where the website is hosted?

Insert your answer
Q13. What are your main reasons for wanting a website or for updating your website?

Insert your answer

Q14. Have you considered the key areas needed on your website? Please tick all appropriate 
Home
Company profile/history

Case Studies/Projects

Products

Services

News

Events

Photo Galleries

Ecommerce/shop online

Testimonials

Downloadable items

Press releases

Contact us

Register for services/updates/newsletters

Maps/where are we

Any others…..

Q15. Which best describes the kind of web solution you are looking for

· A design lead solution : style is more important than content YES/NO
· The design can be kept fairly simple, content is everything YES/NO
· Design and content should be of equal importance YES/NO
Q16. Have you considered your design brief? Does you site need to be? (tick all that apply)
Fun & Friendly

Warm & Confident

Simple & Straightforward

Corporate & Highly Professional

Unique & quirky

Clean & Clear

Minimalist & pure

Cutting edge & Style driven

Please add any more descriptors

Q17. Who will be producing the copy for the website? Can this be supplied in Word format?

Insert your answer
Q18. Who will add the content to the website ? We can do this for you ?

Insert your answer
Q19. Have you considered imagery for the website? We can purchase royalty free images should this be a requirement, see www.shutterstock.com. If you already have some photography then can this be provided on a CD at a decent resolution?

Insert your answer
Q20. Would you like to be able to manage the content on your website? To what extent?

Full control of all pages and the ability to add pages as required ?
Text and image amends only ?

No – I will require a support contract ?
Q21. Will you need to sell products or services from your website using ecommerce?

Insert your answer
Q22. Can you estimate the number of pages that your website will contain?

Insert your answer
Q23. Do you require reports or statistics that give you information on how your site is being used and by how many people?

Insert your answer
Q24. Have you seen any websites that inspire you? Please list them.
Insert your answer
Q25. How do you intend to market your new website?

· We will just be adding the web address to all our email, stationery and printed collateral?

· We will be shouting about the website at exhibitions

· It would be nice to generate some traffic through search engines

· It’s important to generate traffic through search engines via a targeted search engine optimization campaign

· I know all about ‘pay per click’ campaigns (Adwords) and I am interested to exploring this further

Insert your answer

Q26. Would you like to capture customer details within your website through online forms? Yes/no
Q27. Have you considered incentives to increase the potential of users submitting their details into a form? Example. Download a brochure, Book an event.

Insert your answer
Q28. Do you have a budget in mind for your redevelopment? (by submitting a budget we can tailor a solution to your exact needs) 

Insert your answer
Q29. Do you have a desired launch date/timetable in mind?

Insert your answer
Q30. Please summarise what you feel are the KEY objectives for your website.

Insert your answer
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